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The following presentation may contain forward-looking statements reflecting
Miranda's objectives, estimates and expectations. By their very nature, such
statements involve risks and uncertainties. Consequently, results could differ
materially from the Company's expectations. Mirandaôsbusiness is subject to the
risk factors described in MirandaôsAnnual Information Form under the heading Risk
Factors, which is available on SEDAR. Any forward-looking statements represent
Mirandaôscurrent expectations and, accordingly, are subject to change. We disclaim
any intention and assume no obligation to update or revise any forward-looking
statements, whether as a result of new information, future events or otherwise,
unless required by applicable securities legislation.

All figures are in Canadian $

FORWARD-LOOKING STATEMENTS
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Å Industry Growth Drivers

Å 2009 Highlights

ÅQ1 2010 Results

ÅOur Growth Strategy

ÅOutlook

AGENDA
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Å New Services and Platforms 

Å Emerging Markets

Å Quality of Experience 

Å Streamlining Operations

INDUSTRY GROWTH DRIVERS
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HDTV has much 

further to goé.
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Mature Transition started Early Stages

DRIVER: HDTV Has Much Further to Goé.
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More than a gimmick: new 

formats and HD resolution >

Who is 
planning to 

do 3D?

DRIVER: 3D Television
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DRIVER: Growing Demand from Emerging Markets
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Acquisitions

ÅSelective focus on 

strong technology & 

product fit

ÅWell positioned to be 

consolidator

Innovation

ÅInvest in R&D

ÅSeek out new talent

ÅMaintain strong product line-up

Å~17+% of sales in R&D (2009)

ÅAcquired NVISION (Dec. 08)

ÅAdded sales volume & technical expertise

GROWTH STRATEGY: Build out the Product Base
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USA Canada

47%

8%

Other

52%

43%

5%

2009: % SALES BY REGION2008: % SALES BY REGION

45%

47%

8%

GROWTH STRATEGY: Global Presence
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Performance: FY 2009  & Q1 2010
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Å2009 Revenues: $131.8M ($130M in 2008)

ÅInternational sales drive growth, surpass 

sales to USA for first time

ÅNVISION allowing us to win combined deals

FY 2009 RESULTS 

52%

43%

5%

USA Canada Other
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Net Income: $5.5M
($22.7M in 2008)

ÅAdjusted net income of $7.0M excluding  

restructuring and other one-time charges

ÅDisciplined cost controls to maintain financial 

and operational strength

FY 2009 RESULTS 

Cash: $49.2M*

*Cash, cash equivalents and temporary investments at year-end 2009

ÅCash generated from operating activities: $10.6M
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ÅSuccessfully navigated through severe economic downturn 

īFared as well, if not better, than peers

ÅMilestones

īSuccessfully integrated NVISION ïwinning combined deals

īGenerated ~ $4.0 million in annualized savings

īCompleted Montreal building expansion project 

īCompleted a share buyback program: 2M shares purchased for cancellation

īMaintained strategic investments in R&D (17% of sales)

ÅEnded 2009 stronger financially, operationally and competitively

2009 HIGHLIGHTS
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2009 HIGHLIGHTS Contõd: Key 2009 Business Wins

Americas

ABC, CBC, NBC, CTV

Cox Cable

Echostar

Gannett 

GlobalTV (Brazil)

Globosat (Brazil) 

Indianapolis Motor   

Speedway Productions 

Sinclair

Time Warner

Turner Broadcasting 

Verizon

EMEA

Al-Jazeera (Qatar)

BSkyB (UK)

Eurosport (France)

France2 (France)

Magyar TV (Hungary)

RFO (France)

STN (Slovenia)

TDF (France)

Asia

Astro TV (Malaysia)

Beijing TV (China)

CCTV (China)

CTV (Taiwan)

Hangzhou TV (China)
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ÅSales down 13% versus 2009.  Volumes up 1% excluding FX; 
Strong growth outside USA: International sales up 26%, Canada up 116% 

ÅGross margin of 58%, up over recent quarters  

ÅSolid Liquidity
Cash, cash equivalents and temporary investments of $52.4M at quarter end (up 

from $49.2M at end of 2009)

ÅNet loss for period of $1.7M versus income of $1.1M in 2009

Q1 2010 HIGHLIGHTS



16

ÅStrong customer interest from new products

ÅAnnounced partnership with Sensio

Q1 2010 HIGHLIGHTS: NAB


